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Healthy Lake 

Huron

▪ Began in 2011 

▪ Address shoreline water quality concerns such 

as nuisance algae and bacterial issues 

▪ Promote safe and clean beaches from Sarnia 

to Tobermory.

▪ Federal, provincial, & municipal governments, 

local public health, Conservation Authorities 

(CAs),& other local organizations, 

▪ Coordinate actions aimed at lowering 

phosphorus entering the Lake and reducing 

the incidences of high levels of bacteria

▪ Six key watersheds



Exploring Innovative Media
Activity in the HLH OMAFRA CAP 

Stewardship Cluster

▪ Generally, CAs use workshops, one-on-one meetings, & field tours to 

meet landowners

▪ Goal: Develop innovative media to communicate stewardship 

messages & engage community regarding soil health or water quality 

or adopted BMPs

▪ How timely… 



Piece of the Puzzle
Social Media Campaign

▪ Goal: To tell the story of the Lake Huron Watershed to showcase how 

we all play a role in the health of Lake Huron

▪ We are all a #PieceofthePuzzle from #LandtoLake to keep 

#HealthyLakeHuron

▪ Facebook and Twitter: April 1 – October  31, 2020

▪ Broad categories: Food, Soil, Water, Beaches, Nature, & Community



Piece of the Puzzle
Social Media Campaign

▪ HLH social media - common/unifying platform, but reach was less than 

the collective CA platform 

▪ CAs posted content to their own platforms with appropriate hashtags 

and page tags 

▪ Other CAs on the HLH team were encouraged to share and retweet 

these posts to reach a broader audience

▪ HLH social media shared and retweeted what CAs posted

▪ The HLH website was used as a “home base” and posts directed traffic 

to the website when appropriate.



Week  Conservation 
Authority 

April 26 Introduction video - Jacqui Empson Laporte, OMAFRA HLH 

May 3 Huronview - pollinator strip planting video ABCA 

May 10 Water Quality Monitoring Concepts MVCA 

May 17 Pizza short video: interviewee highlights SVCA 

May 24 Urban Landscapes short video: interviewee highlights SVCA 

May 31 DIY Soil Health Tests MVCA 

June 7 Water Infiltration Tests MVCA 

June 14 Urban Landscapes short video: interview mash-up of water 
infiltration tests 

SVCA 

June 21 Coastal Corks & Pints SCRCA 

June 28 Fun Lake Huron Facts - Canada Day SCRCA 

July 5 Family Fishing Week ABCA 

July 12 Phragmites SCRCA/SVCA 

July 19 Coastal link to water(possible contacts/suggestions) SVCA 

July 26 Past MVCA Restoration Projects MVCA 

August 2 Cover Crop Demonstration Sites ABCA 

August 9 Manure Best-Management Practices MVCA 

August 16 Pizza short video: interview mash-up of water quality values along 
the food chain while going through a day in their operation 

SVCA 

August 23 Indigenous Connection to the Land & Water SCRCA 

August 30 Soil Pit with SRG MVCA 

September 6 Mussels in the Ausable and Sydenham Rivers ABCA/SCRCA 

September 13 Edge of Field Monitoring Equipment Overview MVCA 

September 20 Forest Fall Fair SCRCA 

September 27 Maitland Trail El Camino and Other Watershed Trails All CAs 

October 4 Rural Communities SCRCA 

October 11 Garvey-Glenn Structural BMPs MVCA 

October 25 Yield Maps and Profitability Mapping ABCA 

 

Piece of the Puzzle

Social Media Campaign

▪ Each CA was responsible for a 

topic each week

▪ Other CAs could add content to 

the weekly theme 

▪ Twitter: @HealthyLkHuron

▪ Facebook: Healthy Lake Huron



Piece of the Puzzle

Story boards



Piece of the Puzzle

Video interviews with business owners



Piece of the Puzzle

In-field discussion videos with community 

members



Piece of the Puzzle

In-field discussion videos



Piece of the Puzzle

360⁰ tours

https://poly.google.com/view/4nraZ9VROsP

https://healthylakehuron.ca/post/?ID=541

about:blank
about:blank


Piece of the Puzzle

Infographics



Piece of the Puzzle

Interactive maps



Piece of the Puzzle

Facebook Live events



Piece of the Puzzle

Agriculture-focused podcast

episode 272 agriculture show sept 29 2020 | 
CKMS 102.7 FM (radiowaterloo.ca)

about:blank


Piece of the Puzzle

New Connections



Facebook Analytics for Healthy Lake 

Huron Social Media Campaign

▪ Total number of posts: 91

▪ Total reach: 42,949

▪ Total impressions: 52,806

▪ # of Healthy Lake Huron page “Followers”1

▪ Increase from 40 (April) to 214 (Nov 23) to 426 (June16) = 386 people

▪ # of Healthy Lake Huron page “Likes”2

▪ Increase from 38 (April) to 186 (Nov 23) to 380 (June16) = 342 people

1When someone follows a Page, it means they may receive updates about the Page in their News Feed.
2When someone likes a Page, they're showing support for the Page and that they want to see content from it. The Page will 

show up as being liked in the About section of that person's profile.



Twitter Analytics for Healthy Lake Huron 

Social Media Campaign

▪ Total number of tweets: 95

▪ Total impressions: 43,743

▪ Total profile visits: 363

▪ Total new followers: 30 (April – October 2020)

▪ Added 17 more followers



Measuring Success

▪ “Following” started small, but grew & continues to 

grow

▪ Capacity building perspective – building online 

communication skills

▪ Networking perspective – reached far beyond our 

“typical” Lake Huron community to engage, learn, and 

share efforts of local groups and/or industries



Lessons Learned
▪ Posts that resonate with people will have a further reach

▪ Great (& free!) social media software – Canva

▪ Easier to track analytics if all posts start on HLH social 

media

▪ To increase reach & engagement: 

▪ Boosting posts is inexpensive & can broaden our reach

▪ To broaden the reach of a post, use additional relevant-to-audience 

hashtags

▪ Tweets targeting farmers: use #OntAg or #soilhealth

▪ Posts about Lake Huron animals: use #WildlifeWednesday, #FishyFriday

▪ Tag relevant companies/organizations with large followings and 

request to retweet or share.  



Lessons Learned
▪ Scale matters!

▪ Small/local groups

▪ Nimble

▪ Promote and activate change at local level

▪ Potential for silos

▪ Regional level

▪ Connects various networks to smaller groups/different industries 

▪ Wider breadth of messaging and impact

▪ Reduce messaging and effort overlap

▪ Collaboration at a regional level allows “bigger picture” & 

opportunities to observe trends in water quality concerns and land 

use changes

▪ Use data/trends collected at regional level to promote action at local scale. 



Next Steps 
Planning for the future!

▪ Continue posting on the Healthy Lake Huron Facebook & 

Twitter to engage our new followers

▪ Post at least 1 post/week & 1 post/CA/month

▪ Scheduled until December 2021

▪ Centred on Food, Soil, Water, Beaches, Nature, & 

Community

▪ Plan

▪ Highlight water quality related posts/actions of seasonal importance 

(e.g. when to plant cover crops, community garden harvests, National 

Days, shoreline cleanups etc). 

▪ Want to get involved!? Connect with me jvanzwol@scrca.on.ca

about:blank


Questions?


